
 

 

DEENBANDHU CHHOTU RAM UNIVERSITY OF SCEINCE & TECHNOLOGY, MURTHAL 

SONEPAT 

SCHEME OF STUDIES & EXAMINATIONS 

MBA2
nd

YEAR(SEMESTER–IV) 
ChoiceBasedCreditSystem(SchemeofStudies&Examinationw.e.f.2019-20) 

Typeof 
Paper 

PaperCode TitleofPaper Periods Credit External 
Marks 

Internal 
Assessment 

Practical 
Marks 

Total 
Marks 

Duration 
ofExam L T P 

DSC MBA-202-C Entrepreneurship 4 - - 4 75 25 - 100 3hours 

DSC MBA-204-C Indian Ethos, Business Ethics 
and Corporate Governance 

4 - - 4 75 25 - 100 3hours 

SEEC MBA-206-C Project Report* - - - 4 75 25 - 100 3hours 

AECC MBA-208-C Comprehensive Viva-Voce - - - 2 50 - - 50  

DSE  SpecializationI-Elective III 4 - - 4 75 25 - 100 3hours 

DSE  SpecializationI-Elective IV 4 - - 4 75 25 - 100 3hours 

DSE  SpecializationII-Elective III 4 - - 4 75 25 - 100 3hours 

DSE  SpecializationII-Elective IV 4 - - 4 75 25 - 100 3hours 
          750  

 

NOTE : 

Inforthsemester,studentswillopttwopapersfromSpecializationIIIandSpecializationIV(thechoiceofspecializatio

ns will remainsameasoptedin thethirdsemester) 
* One hour teachingloadwillbecountedforeveryteacherforprojectwork. 
* ProjectReportwillbeevaluatedbyanexternalexaminer(s)appointedbytheUniversityontherecommendationoftheBoardofPo

st GraduateStudiesandResearch. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

DisciplineSpecificElectivefor4thSemester 

FINANCIALMANAGEMENT 
Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE FM-06-C Investment Analysis 
andPortfolioManageme
nt 

4 - - 4 75 25 - 100 3hours 

DSE FM-07-C FinancialDerivatives 4 - - 4 75 25 - 100 3hours 

DSE FM-08-C ProjectAppraisalandFinance 
Valuation 

4 - - 4 75 25 - 100 3hours 

DSE FM-09-C InternationalFinance 4 - - 4 75 25 - 100 3hours 

DSE FM-10-C Mergers, Acquisitions 
andCorporateRestructuri
ng 

4 - - 4 75 25 - 100 3hours 

 

MARKETINGMANAGEMENT 

Typeof 
Paper 

Paper
Code 

TitleofPaper Periods Credit External 
Marks 

Internal 
Assessment 

Practical 
Marks 

Total 
Marks 

Duration 
ofExam L T P 

DSE MM-06-C IntegratedMarketing 
Communications 

4 - - 4 75 25 - 100 3hours 

DSE MM-07-C InternationalMarketing 4 - - 4 75 25 - 100 3hours 

DSE MM-08-C Product&BrandManagement 4 - - 4 75 25 - 100 3hours 

DSE MM-09-C Sales & 
DistributionManag
ement 

4 - - 4 75 25 - 100 3hours 

DSE MM-10-C B2BMarketing 4 - - 4 75 25 - 100 3hours 

 

HUMANRESOURCEMANAGEMENT 
Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE HRM-06-C EmployeeRelations 4 - - 4 75 25 - 100 3hours 

DSE HRM-07-C TrainingandDevelopment 4 - - 4 75 25 - 100 3hours 

DSE HRM-08-C ManagingInterpersonalSkills 4 - - 4 75 25 - 100 3hours 

DSE HRM-09-C InternationalHRM 4 - - 4 75 25 - 100 3hours 

DSE HRM-10-C PerformanceManagement
Systems 

4 - - 4 75 25 - 100 3hours 

 

INTERNATIONALBUSINESSMANAGEMENT 

Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE IB-06-C International 
MarketingManagement 

4 - - 4 75 25 - 100 3hours 

DSE IB-07-C CrossCulturalManagement 4 - - 4 75 25 - 100 3hours 

DSE IB-08-C InternationalTradeLaws 4 - - 4 75 25 - 100 3hours 



 

 

DSE IB-09-C ManagementofMultinational 
Corporations 

4 - - 4 75 25 - 100 3hours 

DSE IB-10-C InternationalTradeTheory 
andPractice 

4 - - 4 75 25 - 100 3hours 

 

MANAGEMENT INFORMATION SYSTEM 
Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAss
essment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE IT-06-C KnowledgeManagement 4 - - 4 75 25 - 100 3hours 

DSE IT-07-C InformationSecurity& 
CyberLaw 

4 - - 4 75 25 - 100 3hours 

DSE IT-08-C Data Mining for 
BusinessDecisions 

4 - - 4 75 25 - 100 3hours 

DSE IT-09-C Enterprise 
ResourcePlanning 

4 - - 4 75 25 - 100 3hours 

DSE IT-10-C StrategicManagementof 
InformationTechnology 

4 - - 4 75 25 - 100 3hours 

 

OPERATIONSMANAGEMENT 

Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE OM-06-C OperationsStrategy 4 - - 4 75 25 - 100 3hours 

DSE OM-07-C TechnologyManagement 4 - - 4 75 25 - 100 3hours 

DSE OM-08-C Manufacturing 
SystemsManagement 

4 - - 4 75 25 - 100 3hours 

DSE OM-09-C SourcingManagement 4 - - 4 75 25 - 100 3hours 

DSE OM-10-C SupplyChainAnalytics 4 - - 4 75 25 - 100 3hours 

 

PUBLICPOLICYMANAGEMENT 
Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE PPM-06-C PublicPolicyEvaluation 4 - - 4 75 25 - 100 3hours 

DSE PPM-07-C SocialMarketing 4 - - 4 75 25 - 100 3hours 

DSE PPM-08-C SustainableDevelopment 4 - - 4 75 25 - 100 3hours 

DSE PPM-09-C RuralDevelopment 4 - - 4 75 25 - 100 3hours 

DSE PPM-10-C IndianSocialandPolitical 4 - - 4 75 25 - 100 3hours 

 

 

 

 

 

 



 

 

Entrepreneurship 

MBA-202-C 

L T P Credit ExternalTheoryMarks : 75 

4 - - 4 InternalMarks : 25 

Time:3hours  TotalMarks : 100 

CourseObjective: 

Themainobjectiveofthecourseistoexposethestudentstothegrowthofentrepreneurshipindevelopingcountries and acquaintwith 

theestablishmentandrunningofanewenterprise 

Course Outcomes: 

Attheendofthecourse,thestudentswillbeableto: 

CO1: Understandbasicconceptsofentrepreneurandentrepreneurship. 

CO2: Identify business opportunities, models of evaluation and developing business plan.CO3:

 DelineatetheperspectiveofSocialandWomen Entrepreneurship in India. 

CO4: IdentifytheproblemsandprospectsofMSMEsinIndiaandthesourcesoffinance. 

 

CourseContents: 

Unit-I:Entrepreneurship:ConceptandDefinitionsofEntrepreneur&Entrepreneurship;ClassificationandTypesofEntrepreneurs; 

Traits/Qualities of an Entrepreneurs; Cultural Diversity of an Entrepreneurship; Entrepreneurship’sChallenges; Myths 

concerning Entrepreneurship; Factor affecting Entrepreneurial Growth – Economic & Non-

EconomicFactors;EntrepreneurshipProcess;EDP Programmes. 

 

Unit-II: Innovation Technology Management: Identification of Business opportunities; recognition of a 

goodbusinessopportunity;ModelsofOpportunityEvaluation:RAMPModel&Seven-domainFramework;GenerationofBusiness 

Idea; Approach & techniques of Business Idea. Business Plan : Purpose of Business Plan; Contents 

ofBusinessPlan;PresentingofBusinessPlan;WhyBusinessplanFails;procedureforsettingupanEnterprise.ProjectReportPreparation;

SpecimenofProject Report. 

 

Unit-III: Indian Models in Entrepreneurship: Social Entrepreneur: Introduction; Characteristics, Need, Types 

andMotivations of Social Entrepreneur; Benefits of Social Entrepreneur; Supporting Social Entrepreneur; EvaluatingSocial 

Performance. Women Entrepreneurship: Role & Importance, Profile Women Entrepreneur, Emerging Eco-System for Women 

Entrepreneur; Problems of Women Entrepreneurs, Women Entrepreneurship Development inIndia. 

 

Unit-IV: Developments of Entrepreneur: Micro, Small and Medium Enterprises: Concept & definitions; Role 

&Importance;MSMEDAct2006,CurrentSchemeofMSME-TechnologyUp-

gradationScheme,MarketingAssistanceScheme,CertificationScheme,Credit-

ratingscheme,ProblemsfacingMSME.Financingtheventure:Introduction,DifferentstagesofMoney,SourcesofFinance,SeedFunding

,VentureCapitalFunding,FundingfromBanks&LeaseFinancing. 

RecommendedBooks: 

1. RoyRajeev,Entrepreneurship2/e,OxfordUniversityPress. 

2. Charantimath,Poornima,“EntrepreneurshipDevelopmentandSmallBusinessEnterprises”,PearsonEducation, NewDelhi. 

ReferenceBooks: 

1. RoyRajeev,Entrepreneurship2/e,OxfordUniversityPress. 

2. Charantimath,Poornima,“EntrepreneurshipDevelopmentandSmallBusinessEnterprises”,PearsonEducation, NewDelhi. 

3. NormanM.Scarborough,“EssentialsofEntrepreneurship&SmallBusinessManagement”,PHI,Delhi 

4. VasantDesai,“EntrepreneurialDevelopmentandManagement”,HimalayaPub.House,NewDelhi. 

5. KumarArya,“Entrepreneurship:creatingandleadinganentrepreneurialorganization”,SeventhImpression,Pearson 
Education.Holt,“Entrepreneurship:NewVentureCreation”,PrenticeHall,NewDelhi 

 

 

 



 

 

IndianEthos,BusinessEthicsandCorporateGovernance 

MBA-204-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

ThiscourseseekstoeducatethestudentsaboutIndianethos,socialandethicalmatterscorporategoverna

nceinbusiness,andmakethemsensitivetotheconsequencesoftheir decisions. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1:

 Understandtheoriginofcorporategovernance,corporategovernancemechanismandcorporat

esurvival.CO2: DescribetheroleofBoard ofDirectors, boardstructureand roleofSEBI. 
CO3: Elaboratetheconceptsofbusinessethicsandethicalissues. 
CO4: Applytheethicaltheoriesindifferentfunctionalareasofbusiness. 

CourseContents: 

Unit-I: Origin and Development of Corporate governance, Theories underlying Corporate 

Governance 

(Stakeholder’stheoryandStewardshiptheory,Agencytheory,Separationofownershipandcontrol,cor

porateGovernance Mechanism: Anglo-American Model, German Model, Japanese Model, 

Indian Model, OECD, 

emphasisonCorporategovernance,EthicsandGovernance,ProcessandCorporateGovernance(Trans

parencyAccountability andEmpowerment). 
 

Unit-II: Role of Board of Directors and Board Structure, Role of Board of Directors, Role of 

the NonexecutiveDirector, Role of Auditors, SEBI Growth of Corporate Governance. Role of 

Government, Corporate governance inIndia, Kumaramangalam Birla Committee, CII Code on 

Corporate Governance, Cadbury Committee, Clause 49 ofListingAgreement. 

 

Unit-III: Definition and Nature of Business ethics, Need and benefit of business ethics, History 

of the developmentof business ethics, Arguments for and against business ethics, Economic 

issues, Competitive issues, Legal andRegulatory Philanthropic issues, Framework for ethical 

decision- making Individual factors, organizational factors,CorporateGovernance-a 

dimensionofethicalmaking 

 

Unit-

IV:Decisionmaking(NormalDilemmasandProblems):ApplicationofEthicaltheoriesinBusiness–

Utilitarianism, Deontology, Virtue Ethics. Economic Justice: Distributive Justice, John Rawls 

Libertarian Justice(Robest Nozick). Ethical Issues in Functional Areas of Business. Marketing: 

Characteristics of Free and 

Perfectcompetitivemarket,Monopolyoligopoly,EthicsinAdvertising(TruthinAdvertising).Finance

:FairnessandEfficiency in Financial Market, Insider Trading, Green Mail, Golden parachute. 



 

 

HR: Workers Right and Duties: Workplacesafety, sexualharassment, whistles blowing, glass 

ceilingand employeediscrimination. 

 

RecommendedBooks: 

1. Mathur,U.C.“CorporateGovernance&BusinessEthics”,McMillan 
 

ReferenceBooks: 

1. Albuqerque:BusinessEthics,OxfordUniversityPress. 

2. SatishKumar:CorporateGovernance,OxfordUniversityPress. 
3. Hartman,LauraP;“PerspectivesinBusinessEthics”,McGraw-Hill. 
4. C.V.Baxi,“CorporateGovernance”,ExcelBooks,NewDelhi. 
5. Velasquez,“BusinessEthics–ConceptsandCases”,PrenticeHall,NewDelhi 
6. Chakraborty,S.K.“EthicsinManagement”.NewDelhi:OxfordIndia. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ProjectReport 

MBA-206-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjectives: 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Chooseanappropriatetopicforstudy,clearlyformulateandstatearesearchproblem. 
CO2: Compile the relevant literature on the selected research topic and frame hypotheses 

as applicable.CO3: Plan a researchdesign andcompilerelevant data. 

CO4: Interpret,analyzethedatacollected,andtopreparetheresearchreport. 
 

PROJECTREPORT 

EverystudentwillberequiredtosubmitaresearchproposalbytheendoftheThirdSemesteranditwillbep

ursuedby him/her under the supervision of an internal supervisor. Two hard copies and a soft 

copy of the Project Reportwillbesubmittedby thestudents onorbeforethedatenotified 

bytheUniversity. 

 

PROJECTREPORTEVALUATION 

The Project Report shall be evaluated by External (75 marks) and Internal (25 marks) 

Examiners. The internalassessment shall be done by the concern supervisor of the candidate. 

The external assessment shall be done onthe basis evaluation by an external expert appointed by 

University on the recommendation of Chairman, Board ofPostgraduateStudiesandResearch. 
 

a) Acandidateshallprepareher/hisdissertationunderthesupervisionofateacheroftheDepartment.Anyjointsupervis
or (Intra-departmental, Inter-departmental, External Institution or Industry), may also be associatedin 
supervision, if desirable, but the reasons for recommendation of Joint Supervisor will be recorded in 
theprojectreportAllotmentproceedings.Theinter-
departmentalorexternalsupervisorcanbeappointedonlyasajointsupervisorandher/hispriorwrittenconsentshall
besubmittedbythecandidatetotheDepartment. 

b) ProjectReportwillbeevaluatedasperschemeofexamination.Acandidateshallsubmither/hisProjectreportas 
prescribed in scheme of examination (if any).In case a candidate’s Project is rejected or s/he is unable 
tocompleteitwithintheprescribedperiodforher/hiscategory,s/hemaybedealtasreappearinthatpaperandwillbed
ealt accordingly. 

c) Astudentscoring‘F’gradeintheprojectreportexamshallhavetoresubmither/hisprojectreportaftermakingallcorrec
tions/improvements &this project reportshallbeevaluatedas above. 

 

Detailed guidelines for the specific aspects and prescribed format of the Project and its report are 
attached atAnnexure‘B’. 

 



 

 

Comprehensive Viva- Voce  

 MBA- 208C ExternalMarks:50 
 

CourseObjective:Theobjectiveofthecourseistoassessthecapacityofthestudenttoarticulateandcom

prehendwhatisbeinglearnedbyhimduringfulldurationoftheprogrammei.e.,inallthefoursemestersoft

hecourse. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Acquireknowledgeandskillstofacetheinterviewpanel. 
CO2: Comprehendtheknowledgegainedduringthecourseofstudy. 
CO3:Equipwithanalyticalandevaluationabilitiestorespondtoimpromptuquestionsbythepanelof 

examiners.  

CO4: Facetheexpertpaneland presenttheknowledge, skills andproblems in themostefficientway. 

 

The Comprehensive Viva Voce shall carry 50 marks in total. The Comprehensive viva-voce 

shall be taken by anexternal expert appointed by the University on the recommendation of 

Chairman, Board of Postgraduate Studiesand Research. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

PublicPolicyEvaluation 

PPM-06-C 

ExternalMarks:50 

 

CourseObjective:Theobjectiveofthecourseistoassessthecapacityofthestudenttoarticulateandcom

prehendwhatisbeinglearnedbyhimduringfulldurationoftheprogrammei.e.,inallthefoursemestersoft

hecourse. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Acquireknowledgeandskillstofacetheinterviewpanel. 
CO2: Comprehendtheknowledgegainedduringthecourseofstudy. 
CO3:Equipwithanalyticalandevaluationabilitiestorespondtoimpromptuquestionsbythepanelofexa

miners. 

CO4: Facetheexpertpaneland presenttheknowledge, skills andproblems in themostefficientway. 

 

The Comprehensive Viva Voce shall carry 50 marks in total. The Comprehensive viva-voce 

shall be taken by anexternal expert appointed by the University on the recommendation of 

Chairman, Board of Postgraduate Studiesand Research. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

PublicPolicyEvaluation 

PPM-06-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The objective of this course is to make students familiar with the public policy evaluation 

concept, 

approaches,criterionofevaluationandtheethicsinvolvedinitsothatacomprehensivefaireevaluationpr

ocessofpublicpolicescan beunderstood. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basic concept of policy evaluation and 

performance appraisal. 

CO2: Describevarious policy evaluation approachesand policy impact. 
CO3: Illustratethedifferentcriteriaforevaluationandpolicymonitoring. 
CO4: Learnethicsinpublicpolicyandimpactofglobaleventsonnationalpolicyagenda. 

CourseContents: 
Unit-I: 

PolicyEvaluation:Introduction,conceptofPolicyEvaluation,evaluationtypes:Performanceappraisal

,Audit,Result evaluation, Impact assessment; functions of evaluation; criteria for evaluation; 

issues of the acceptability ofevaluation results;problems in evaluation 

policy;constraintsofpublicpolicy evaluation. 
 

Unit-II: 

Approachestopolicyevaluation&policyimpact:Introduction,Evaluationasrationalanalysis,Evaluati

onasatoolofHRM, Multiplistapproach, Design approach, Negotiation 

approach,Evaluatingimpact. 
 

Unit-III: Criteria for evaluation: Efficiency, Effectiveness, Adequacy, Equity, Responsiveness; 

Evaluating Policy:Buildingframeworkforpolicyanalysis,EvaluationResearch,Cost-

BenefitAnalysis,Fundingforpolicyanalysis,Policymonitoring:Techniquesformonitoring-

Technicalperformance, timeperformance,costperformance. 
 

Unit-IV: Ethics and Public Policy, Performance and Performance Management. Policy 

performance: EvaluatingImpact, Purpose of impact assessment, Methods of impact assessment; 

Evaluating Agencies; Globalization ofNationalpolicy-making:impactofglobaleventson 

nationalpolicy agenda. 

RecommendedBooks: 
1. R.K.Sapru,Publicpolicy:Formulation,Implementation&Evaluation,SterlingPublisherPrivateLimited,NewDelhi. 
2. PrabirKumarDe,PublicPolicy &Systems,PearsonEducation,NewDelhi. 
3. R.K.Sapru,Publicpolicy:Art&craftofpolicyanalysis,PHILearningPrivateLimited,NewDelhi. 

ReferenceBooks: 
1. StuartS.Nagel,HandbookofPublicPolicyEvaluation,SagePublications,NewDelhi. 

 



 

 

SocialMarketing 

PPM-07-C 
L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Theobjectiveofthecourseistofamiliarizethestudentstodesignsocialcampaignswith 

aviewtobringchangeinthebehavior ofthepublicinthefields ofpublichealthand environment. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basic concept, approaches and planning process of 

social marketing.CO2: Learn aboutsocialmarketing environmentand target 

audiences. 

CO3: Describeaboutcampaignobjectivesandsocialmarketingstrategies. 

CO4: Illustratethepromotionalstrategies,planevaluationandmonitoringofsocialmarketing. 
 

CourseContents: 

Unit-I: Social Marketing: Concept, Scope, Comparison with Commercial Marketing, 

Approaches to influence publicBehavior;Social Marketing 

PlanningProcess;ElementsofCampaign. 
 

Unit-

II:SocialMarketingEnvironment:CampaignFocusandpurpose,MappingtheInternalandExternalE

nvironments;Establishing Target Audiences:Target Marketing. 
 

Unit-

III:SettingCampaignObjectivesandGoals:BehaviorObjective,KnowledgeObjective,BeliefObjecti

ve;SocialMarketingStrategies:Product in socialmarketing, Priceofasocialmarketingproduct. 
 

Unit-

IV:PromotionalStrategies:TypesofMediaChannels,ChoosingMediaVehicles,TimingsandFactorsI

nfluencingmediastrategies;PlanEvaluationandMonitoring:Outcomemeasures,ProcessMeasures;E

stablishingBudgetsandfindingFunding Sources. 

RecommendedBooks: 

1. PhilipKotler,NedRoberto,NancyLee,“SocialMarketing:Improvingthequalityoflife”,SagePublication. 
2. NancyR.Lee,PhilipKotler,“SocialMarketing;InfluencingBehaviorforGood”,SagePublication. 

ReferenceBooks: 

1. PhilipKotler,EduardoL.Roberto,NedRoberto,“Socialmarketing:strategiesforchangingpublicbehavior”FreePress. 

2. R.KraigLefebvre,“SocialMarketingandSocialChange”,Wiley. 

3. HongCheng,PhilipKotler,NancyR.Lee,“SocialMarketingforPublicHealth:GlobalTrendandSuccessStories”,Jones 

andBartlett Publishers,LLC 



 

 

SustainableDevelopment 

PPM-08-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

Toenablethestudentstogainacumen,insightandthroughknowledgerelatingtothevariousaspectsofsustainabled

evelopment. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandthebasicconceptofsustainabilityandcorporatesocialresponsibility. 
CO2:

 KnowaboutcorporatesustainabilityreportingFrameworks,environmentalandeconomicresp

onsibilities.CO3: Learnaboutthelegalframework, principles,conventions, 

treatiesofsustainabledevelopment. 

CO4: Describetheconceptofintegratedreporting,corporatemanslaughterandcorporatehomicideact. 
 

CourseContents: 

UnitI:MeaningandScope,CorporateSocialResponsibilityandCorporateSustainability,Sustainabilit

yTerminologies and Meanings, Why is Sustainability an Imperative Sustainability Case Studies, 

Triple Bottom Line(TBL). 

Unit II: Corporate Sustainability Reporting Frameworks, Global Reporting Initiative Guidelines 

National 

VoluntaryGuidelinesonSocial,EnvironmentalandEconomicResponsibilitiesofBusiness,Internatio

nalStandards,Sustainability Indices, Principles of Responsible Investment, Challenges in 

Mainstreaming Sustainability Reporting,Sustainability Reporting CaseStudies. 

UnitIII:LegalFramework,Conventions,TreatiesonEnvironmentalandSocialAspects,PrincipleofAb

soluteLiability.UN Conference on Human Environment, UN Environment Programme, 

Brundtland Commission, UN Conference 

onEnvironmentandDevelopment,RioDeclarationonEnvironmentandDevelopment,StatementofFo

restPrinciples,UN Framework Convention on Climate Change, Convention on Biological 

Diversity, Kyoto Protocol, Bali Roadmap,United Nations Conference on Sustainable, 

Development (Rio+20), Millennium Development Goals, 

InternationalLabourOrganisation,Environmental Protection inIndia,Ecomark. 

Unit IV: Contemporary Developments – Integrated Reporting, Rule in Rylands v. Fletcher, 

Applicability of RylandsDoctrine in India, Industrial Disasters, Hazardous or inherently 

dangerous industry, Departure from Rylands v.Fletcher, WaterPollution, 

CorporateManslaughterand CorporateHomicideAct2007, UK. 

 

RecommendedBooks: 
1. JohnF.SteinerandGeorgeA.Steiner,Business,Government,andSociety:AManagementPerspective,TextandCases,2012,McGr



 

 

nd 

th 

awHill, NewDelhi. 
2. AndrewCraneandDirkMatten,BusinessEthics:ManagingCorporateCitizenshipandSustainabilityinThe  

AgeofGlobalization,OxfordUniversityPress, UK. 
3. Allenby,BR1993,IndustrialEcology,New York,PrenticeHall. 

4. HandBookofSustainableDevelopment,2Edn,Cheltenham,UK,EdwardElgar 

ReferenceBooks: 
1. Boarright,JR,2012,EthicsandConductofBusiness,7Edn,UpperSaddleRiver,NJ:PearsonEducation. 
2. Brown,MT,2005,CorporateIntegrity:RethinkingOrganizationalEthicsandLeadership,Cambridge:CambridgeUniversityPress. 
3. Crane,A.MattenD.andMoon,J,2008,CorporationandCitizenship,Cambridge:CambridgeUniv.Press. 
4. Crane,A.2000,Marketing,moralityandnaturalenvironment,London,Routledge. 
5. Parkinson,J.E.1993,Corporatepowerandresponsibility,OxfordUniversityPress 
6. Part,A.2009,Hijackingsustainability,Cambridge,MA,MITPress 
7. Yaziji,M.andDohJ.2009,NGOandCorporations:ConflictandCollaboration,Cambridge:CambridgeUniversityPress. 
8. Zadek,S.Pruzan,P.andEvans,R.(eds)1997,Buildingcorporateaccountability,emergingpracticesinsocialandethicalaccounting,

auditingandreporting, London, Earthscan. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

RuralDevelopment 

PPM-09-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The student will be able to understand the concept of Rural Development, Approaches and 

Strategies, analyse 

theimplementationofmajordevelopmentandwelfareprogrammes,identifytheinstitutionsinvolvedin

ruraldevelopmentand evaluatetheconcernsofrural developmentInformationsystem 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandthebasicconceptsofruraldevelopment,approachesandsectoralissuesinruraldevelopment 

CO2:

 Knowaboutthestructure,functionsandroledifferentlevelsofInstitutionsinruraldevelo

pment.CO3: IllustratetheconceptofRDIS, its planning, implementation, and 

emergingtrends. 
CO4:
 DescribedifferentDevelopmentandWelfareProgrammes,PPPandCSRInitiativesinruraldevelopment
. 

 

CourseContents: 

Unit I: Introduction: Rural Development: Concept, Elements, Importance and Scope - 

Approaches: Sectoral, 

AreaApproach,TargetGroupApproach,ParticipatoryApproach,IntegratedApproach-

StrategiesofRuralDevelopment 

- Rural Management: Scope and Significance of Rural Management - Economic perspectives of 

Rural Development:Lackofaccesstoassets,Microfinance,Capitalmarket-

SectoralIssuesinRuraldevelopment:Agriculture,Industries,Land Reforms. 

UnitII:InstitutionsforRuralDevelopmentandManagement:Structure,FunctionsandRoleinRura

lDevelopmentNational level Institutions: Planning Commission, Ministry of Rural Development, 

Ministry of Panchayati Raj, 

NIRD,CAPARTandNABARD;StateLevelInstitutions:StatePlanningBoard,StateInstituteofRuralD

evelopmentandKeralaInstitute of Local Administration - District & Other Level Institutions: 

District Planning Committee; Panchayati RajInstitutions-CommunityBasedInstitutions–

ScientificinputsandsupportfromtheInstitutionslikeICAR,ISRO,CSIRInstitutes, etc. 

Unit III: Rural Development Information System (RDIS): Management Information System - Impact of MIS 

onorganization-RDIS:RDprofessionals‟responsibilityinphaseofRDISdevelopment-

RDISPlanning&RDISImplementation -Emerging Trendsin RDIS. 



 

 

 

Unit IV: Major Development and Welfare Programmes: Mahatma Gandhi National Rural 

Employment GuaranteeProgramme (MGNREGS) - Swarnajayanthi Gram Swarojgar Yojana / 

National Rural Livelihood Mission (NRLM) -Indira Awaas Yojana (IAY) - National Rural 

Health Mission (NRHM) - Total Sanitation Programme (TSP) -Swajaldhara-

BackwardRegionGrantFund(BRGF)–PradhanMantriGrameenSadakYojana(PMGSY)–

IntegratedWasteland Development Programme (IWDP) - Provisions of Urban Amenities in 

Rural Areas (PURA) – PPP/CSRInitiatives inRural Development. 

 

RecommendedReadings 

1. Prasad,B.K.(2003),RuralDevelopment:Concept,ApproachandStrategy,NewDelhi 
2. Sarup&Sons.Singh,Katar.(2009).RuralDevelopment–Principles,Policiesandmanagement,NewDelhi:Sage. 
3. Srivastava,MadhuriandAlokKumarSingh(Eds.)(2008),RuraldevelopmentinIndia:Approaches,strategies,and 

programmes,NewDelhi:DeepandDeepPublications. 

4. Sundaram,Satya.(2002),RuralDevelopmentMumbai:Himalaya. 

ReferenceBooks: 
1. GovernmentofIndia.(2012),GreeningRuralDevelopmentinIndia,NewDelhi:MinistryofRuralDevelopmentand 

UNDP. 
2. Singh,KatarandRSPundir.(2000),Co-

operativesandRuralDevelopmentinIndia,IRMA.IndiaRuralDevelopmentReport 2013-
14,Hyderabad:OrientBlackswan. 
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IndianSocialandPoliticalSystem 

PPM-10-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Theobjectiveofthispaperistomakestudentsfamiliarwiththeframeworkofsocialandpoliticalsystemint

hecountry andhowsocial andpolitical systemworks. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1:

 UnderstandtheIndianmodelofpoliticalsystem,fundamentalrights,judiciaryandcivi

lservicesCO2: Describethephilosophy ofpoliticalscienceandtherelationship 

withsocialsciences. 

CO3: Learn about the concepts of sociology, political science and Indian 

social institutions.CO4: Illustrateaboutsocieties, socialstratification, 

socialissuesand problems. 
 

CourseContents: 

Unit-I:SignificanceoftheIndianModelofPoliticalSystem;NationalistMovement–Socio-

economicandphilosophicalfoundationofIndianConstitution;Fundamentalrights–

Directiveprincipleofstatepolicy;Federalismand Centre-State Relations. Prime Minister – Cabinet 

and Parliament; Judiciary and Judicial Review; Role of CivilServices – Role of Caste; Religion, 

Language and Regionalism – Concept of Dominant Caste Morris Jone’s – ThreeIdioms 

ofIndianPolitics. 
 

Unit-II:PoliticalScience-

Politics,PoliticalPhilosophy,PoliticalThought,PoliticalTheory,PoliticalScience-Approaches, 

Debates& Trends,Relationshipwith Social sciences. 
 

Unit-

III:Sociology:Nature,Scope&Significance;RelationshipwithHistory,Economics,Politicalscience,

Anthropology & Psychology; Basic Concepts: Society, Community, Association, Social 

structure, Status & Role,Norms&values.Indian SocialInstitutions:Kinship,Family,Marriage; 

Casteand itsChangingDimensions. 
 

Unit-IV: Societies: Types and Characteristics- Tribal, Rural, Urban, Industrial and Post-

Industrial; Processes of 

SocialChange:CharacteristicFeaturesofIndustrialization,Modernization,GlobalizationandSeculari

zation;SocialStratification:ConceptandBases;Forms-



 

 

Caste,Class,Power&Gender;SocialIssuesandProblems:SecularismandReligious Minorities, 

InequalityofCaste, Divorce;Problems ofAged, Corruption. 

 

RecommendedBooks: 

1. Ahuja,Ram(2001):IndianSocialSystem,NewDelhi:RawatPublication 
2. Fulcher&Scott(2003):Sociology,NewYork:Oxford UniversityPress. 
3. RajniKothari,PoliticsinIndia,OrientLongmanPrivateLimited,NewDelhi 
4. Ahuja,Ram(2000):SocialProblemsinIndia,NewDelhi:RawatPublications 

 

ReferenceBooks: 

1. N.D.Arora,Politicalscience,TataMcGrawHill. 
2. Bottomore,T.B.(1972):Sociology:AGuidetoProblemsandLiterature,Bombay:GeorgeAllenandUnwin(India). 

3. Fulcher&Scott(2003:Sociology,NewYork:OxfordUniversityPress 
4. Inkeles,Alex(1987):WhatisSociology?NewDelhi:Prentice-HallofIndia 
5. Ahuja,Ram(1997):SocietyinIndia:Concept,TheoriesandRecentTrends,Jaipur:RawatPublication 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Annexure‘A’ 

SUMMERINTERNSHIPGUIDELINESS 

 

 

As part of the requirements to be fulfilled for the award of the degree of Masters in 

BusinessAdministration (MBA) from Deenbandhu Chhotu Ram University of Science & 

Technology,Murthal students are expected to undergo a 4-6 weeks summer internship after 

their secondsemester and during their summer break. The candidates are expected to present 

a report onthe same in their third semester. This document contains details of expected 

practices andguidelines withrespect to the summer internshipandsubsequent report. Clearly 

generalguidelines such as these may not cover all circumstances. Particular emphasis and 

minoradjustments may be necessary in individual cases. Such adjustments are to be brought 

to 

thenoticeofthefacultyandonlyontheirapprovalitshouldbeincorporatedinthereport.Itisthusimpe

rative that students consult their faculty members for specific advice and guidance 

onmatterspertainingtothedesignandcontent ofinternship andofcourse,thereportingofit. 

 
 

Plagiarism check is compulsory and the report for the same is mandatory to be included in 

theSummerInternshipReport.Plagiarismcanbemax10%.However,CompanyProfilechaptermayex

cludedfromPlagiarismcheck. 

PART 1: THE SUMMER INTERNSHIP 
Every participant of the MBA 2 Year course is expected to undergo 4-6 weeks of summer 

internshipduring their summer break after second semester examinations. They are also required to 

submit areportonthesameintheirthirdsemesterwhichwillbetreatedatparwitha fullcourse. 

 

1.1 Objectivesof theSummerInternship 

 To provide extensive exposure to the participant of hands-on experience in diverse kind 
oforganizationslikeIndustrial, Social,Government, NGO’s etc. 

 Toprovideparticipantsanopportunityforapplicationofknowledgeandtechniqueslearntinthefirst 
year of their programme to real problems and to test out and enrich one’s 
understanding,knowledge and skills 



 

 

 To give participants an insight into the working of the real organizations and gaining 
deeperunderstandingof specific functional areas 

 To help participants develop an appreciation for the linkages among different functions 
anddevelopingarealisticmanagerial perspective aboutorganizationsintheirtotality 

 To provide a platform for the corporate to test the reliability, quality and performance of 
theparticipantsandmakeamatchforfinaljoboffer laterif theyso deemfit 

 

1.2 Supervision 
During the internship the student will be under the supervision of a person in the organization who 

willactashis/hercorporateguide.He/shewillprovideguidelinesonhowthestudentshouldworkduringthestay 

with the organization. In addition, each student will be guided by a faculty of Department 

ofManagement Studies, Deenbandhu Chhotu Ram University of Science & Technology, Murthal. 

Thestudent will be required to report to the faculty guide immediately after joining the company for 

theinternship (Format as in the Annexure I). The student is required to meet the faculty guide 

beforedepartingforthesummerinternshipandtakenecessary instructionfromhim/her. 

 

The faculty guide may consult the corporate guide from time to time for obtaining information on 

theprogressoftheinternshipof thestudent. 

 

1.3 Participant’sConductduringtheInternship 
Theparticipantsarerequiredtobethoroughprofessionalduringthecourseoftheirinternship.Followingare 

certainDo’sandDon’tsthat theparticipantsareexpectedtofollow: 

1. Theparticipantsarerequiredtoabidebytherulesoftheorganizationwheretheyareundergoingtheir 
internship 

2. The corporate organization will be taking a strong view of the punctuality and behavior of 
theparticipantduringtheinternshipandthereforetheparticipantisrequiredtobeonhis/herbestbeh
aviorandinculcatethegoodnormsof theorganization. 

3. Incaseaparticipanthastotakeleaveofabsence,he/shehastotakenecessarypermissionfromthe 
organizationandthefacultyguide beforehe/sheproceedsonleave. 

4. In case the participant is to take up project-based work at the instance of the company 
he/sheshouldconductittohis/herbestcapabilitiesundertheguidanceofthefaculty/corporateguid
e. 

5. No participant should try to copy or use information in such a way that will project false 
andbaseless for the company. All participants are required to maintain strict confidentiality of 
anyinformationtheycomeacrossintheorganizationsincourseoftheirinternship.Theparticipantsin
volvedinanymalpracticeshall be dulypenalized. 

6. Beactive,enthusiastic,motivated,energeticpro-activeandworkhard 
7. Try to planyourtime andwhat youexpect fromsummerinternshipweekbyweek 
8. Keepadaily/weekly recordoftheprogressofyourinternship 
9. Maintainhealthyandcordialrelationshipwiththepeopleinorganizationwhileunderstandingandrespectingth

ecultureof theorganizationanditsstructure 

 



 

 

10. DonottaketheInternshiplightlyandcasuallyandgiveanimpressionthatyouaredoingtheinternship
justfor thesakeofit.Putyour heartandsoul toit. 

11. Trytostayclearfromtheinternalpoliticsanddiscordsthattheorganizationmembersmighthave 
betweenthem. 

 

1.4 RoleoftheOrganizationandthePreceptor 
Thesponsoring organization agrees toprovidea preceptor/supervisor to oversee the 

participant'sinternship. The preceptor/supervisor should have expertise in assigned project areas, 

experience andstatus within the organization, and an interest and competence in supervising and 

mentoring. As 

amentor,thepreceptor/supervisorsharesorganizationalvalues,experiencesandcontactswiththestudent 

tofacilitateasuccessful organizationpracticeinternship. 

The preceptor/supervisor provides an orientation to the organization and to the student's 
specificprojects.Thismayinclude: 

 describingtheorganizationalmissionandvision 

 introducingtheinterntokey peoplewithintheorganization 

 arranginginformationalmeetingswithkeypersonnelinstudent'sareaofinterest 

 providinginformationaboutthetargetpopulation 

 reviewingorganizationalpoliciesandprocedures 

 familiarizingtheinternwithofficeequipmentandprocedures 
Projectsassignedtothestudentshouldmeettheorganization'sneedsaswellastheparticipant'slearningobjecti

ves. The preceptor and supervisors assist the participant by providing access to the 

resourcesneededtocompletethework.Theparticipantisencouragedtoapplyclassroomlearning.Anidealproj

ectallowstheparticipant totakeinitiative,workonateamandworkwithother disciplines. 

Theparticipantbenefitsfromattendingmeetings with managementandotherleaderswithin 

theorganization to gain a better understanding of the broader context of the organization. The 

preceptor 

isencouragedtoinvitetheparticipanttoobservespecialmeetingsandattendinservicetrainingsthroughoutth

einternship. 

Thepreceptormeetswiththeparticipantonaregularbasistodiscussprogressonprojectsandlearning,as well 

as any issues that may arise as a result of the participant's activities. Frequent feedback on 

bothstrengthsandareasforimprovement iscrucialtotheparticipant'sprofessionaldevelopment. 

If the participant has been assigned a supervisor for the project who is not the preceptor then 

thepreceptor and supervisor should work together to provide the necessary guidance and feedback for 

theintern.Jointmeetings to discuss projectsandprogressmaybehelpful. 

Conducting informational interviews with key individuals in the organization is another important 
wayforparticipantto gainabroadorganizationperspectiveandprofessionalconfidence 

1.5 Student'sRoleandResponsibilities 



 

 

The internship provides exposure and access within organizations that participants may not 

otherwisehave the opportunity to experience during the early years of their organization careers. The 

participantis expected to function as a professional, which is reflected in the projects and activities 

performed andin relationships with the organization's administrators and other staff. The participant is 

responsible tothe preceptorforagreeduponprojectsandworkduties. 

Studentsareexpectedto: 

 assistthepreceptorwithmanagementoftheinternshipexperience 
 provideprofessionalqualitywork 
 comply with the policies and procedures of the organization integrate within the structure 

ofthe organization 
 takeinitiativeindesigningorimplementinga project 
 completeacademicandprofessionalassignmentsrelatedtotheplacement 

 

PART2: SUMMER INTERNSHIP REPORT 

2.1 BasicRequirements 
 Allthe studentshave to prepareandsubmit awrittenproject attheendoftheinternship. 

 Eachparticipantwillmakeatleasttwohardboundcopiesofinternshipreportintherecommended 
format to be submitted to the office of the Chairman individually along with therequisite fees 

 The submissionisto bemade withinonemonthofthe completionofthe summerinternship. 
 Thecopiesaretobehardboundcopiesandshouldhavethecontentsoftitlepageinscribed/pastedonth

em. 

 Itisthestudents' responsibilitytoorganizethebinding and makesurethat thecopies 
arereadybeforethesubmissiondate. 

 Thereportshouldincludeacertificateissuedbyacompetentauthorityfromthecompanyasprovidedin
AnnexureII 

 Thecopiesmustbesigned bythesupervisingauthorityattheorganizationonlyintheboundedform. 

 ThereportshouldalsoaccompanytheSummerInternshipFeedbackForm(asinAnnexureIV)dulysigne
dbythesupervisoratthesponsoring company 

 Thismaynotnecessarilybeastatisticaloranalytical 
report;itcouldbelearningandexperiencesharingtoo. 

 Detailedformatandguidelinesforwritingthereportareattachedherewithforyourreferenceinsubseq
uent sections. 

3 PART3:SPECIFICASPECTSOF THEREPORT 

Whatfollowsisan attempttoprovidestudentswith somerules,and some helpful advice on anacceptable 

practice. However, students are still advised to consult their faculty for more specific 

adviceinrelationtotheirsummerinternshipreport. 

3.1 TheGenericStructure 
CertificatefromCompany 

PLAGIARISMVERIFICATIONCumCERTIFICATE 



 

 

AcknowledgementsAbstract/

Executive SummaryTableof 

Contents 

CHAPTER1AIM&ESTABLISHMENTOFTHEORGANISATION 

 Establishmentoftheorganisation 
 Positionintheindustry/field/area 
 Typesofservices/productsgiven/produced 
 Missionstatement andaimofthe company 

CHAPTER 2POLICY OFTHECOMPANY 

Thischapterenlistsorganizationalpoliciesconcerningcustomerservices,personnel(motivation, 

how staff are expected to behave etc.) production, advertising / 

promotion,environmentandsoon.Forexample,'Thecustomerisalwaysright';'Donotharmtheenvir

onment'; 'Staffmustwear uniform';etc. 

CHAPTER3ORGANIZATIONALSTRUCTUREOFTHECOMPANY 

 Departmentsandfunctionsofeachdepartment 
 Organizationalchart 
 KeyPersonnel 

CHAPTER4WORKEXPERIENCE 

 Project/experientiallearning/organizationalanalysis 
 Factors determining policies and programs and the ability of the organization to fulfill 

itsmissionsuchastrends,recentchangesinternallyorexternallythatmightenhanceorhinderthe 
ability to proceed as planned. The organizational analysis may be made available, 
withpermission,tostudentsconsideringaninternshipatthe siteinthefuture. 

CHAPTER5DESCRIPTIONOFWORKRESPONSIBILITIESTAKEN 

 Describethedepartmentyouworkedin 
 Layoutof theoffice 
 Jobdescription 
 Machines,Computerprogrammesused 

CHAPTER6EXPERIENCEGAINEDANDPROBLESFACED 

 Whatdidyoulearn? Howwillthisexperience helpyouinthefuture? 
 Problemsfaced 
 Whatwasmissing/lacking? 
 Howcouldyouhavedoneyourworkbetter? 
 Howcouldyouhavegainedmoreexperience? 

CHAPTER7CONCLUSION,SUMMARYANDRECOMMENDATIONS 

 Yourthoughts,viewsandcommentsingeneralaboutthecompanyandyourworkexperience 

ANNEXURE 
OriginalityReportofTurnitinIncludingFirstPage 
 
 



 

 

3.2 SpecificMechanicsoftheReport 
3.2.1 WordLength 
Thetotallengthofthereportis15,000-25,000words(70-100A-

4sizepages).Thislengthisexclusiveoftitleandcontents page,figures, tables,appendicesandreferences. 

3.2.2 Plagiarism,thatis,thewillfulrepresentationofanotherperson’swork,withouttheacknowledgement 
or the deliberate and unacknowledged incorporation in a student’s work of 
materialderivedfromthework(publishedorotherwise)ofanother,isUNACCEPTABLEandwillincurthepenalt
yofoutrightfailure. 
3.2.3 GeneralText 
Text should be one and a half spaced using printing on both sides of the pages and duly 

numbered.However,newchapters, sections,etc.shouldstart fromoddnumberedpages. 

Font:TimesNewRoman,Size 12,Justified(bothleftandright)alignment 

In-textemphasis:Useitalicsorboldtypeface 

Paragraphs:0.5”Firstlineindentation;Oneandhalflinespacingwith12pointspaceafterparagraph 

PageMargins:Top:1”; Bottom:1”;Inside:1.5”;Outside:1”(Mirroredlayout)Pagenumbers: 

 Centeredatthe bottomofthepage 
 Romannumerals(i,ii,…)

shouldbeusedfromthepagesprecedingTableofContents(excludingthetitlepage) 
 Themainbodyofthetext (wherethe Introduction)commencesonPage1 
 ThepagesincludedinAppendices/Annexure aretobenumberedinromannumerals(I,ii,…) 

3.2.4 Headings: 
 ChapterHeadingssize16inboldtypeface 
 Sub-Headingssize14inboldtypeface 
 MainChapterheadingsinblockcapitals 
 Chapterheadingsleftjustifiedatthetopofanew page 
 Allotherheadingsjustifiedandfollowedby asinglelinespace 
 Usesub-

headingstogetherwithanumberingsystemusedinthisdocumentthusgivingstructuretoyourwork. 

3.2.5 Quotations: 
 SinglM-09eline-spacing 
 Indentedleftandright 
 Justifiedleftandright 
 Mustincludeauthorname,date andpagenumberreferringtothe parenttext 

3.2.6 Tables,Figuresetc. 
 Mustbenumberedaccording tothechapter(e.g.,Table5.1 meansthatitislocatedinChapter5 

andthatit isthefirst tablepresentedanddiscussedinthis chapter) 
 Musthave atitle atthetopandkey (legend)underneath 
 Thetabletitlemust besetinsentence case(only firstletterincapital)asfollow: 

Table5.1Summary ofsamplecharacteristics 

 OnlytheTableindexnumbershouldbeinbold.Restofthe title shouldbeinplaintext. 



 

 

3.2.7 TypingandProofReading 
Alwaysproofreadyourcopiesforgoodgrammarandpresentationbeforehandingyourworktoyoursupervisingfaculty. 

Specialattentionshouldbemadeto thefinaldraftofyour report. 

Bepreparedfortheunexpectedsuchasharddiskfailure,lossorcorruptionofCDsandprinterfailure.Use back-

updisksandalwayskeep(updated)hardcopiesofyourwork incaseofanemergency! 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Annexure25 

DEPARTMENTOFMANAGEMENTSTUDIES 
Deenbandhu Chhotu Ram University of Science & Technology, 

MurthalSummerInternship– JoiningReport 

 

1. NameofStudent   

2. RollNo   

3. Nameof theCompany   

 
4. 

CorrespondenceAddresswith 
Ph.No.(duringinternship)   

5. Email   

6. DateofJoiningInternship   

7. InternshipGuideDetails   

 a.Name   

 b.Designation   

 c. TelephoneNo.   

 d.ContactAddress   

 e.EmailAddress   

8. ProjectTitle 

9. ProjectDescription 

 

 

 

 
 

(Signature ofStudent) (SignatureofSupervisor) 

 

 

[Sendacopyofthisform to theDepartmentofficewithinoneweekofjoiningbypost/fax/email] 

 

 



 

 

Annexure26 
    (to be printed on company letter head) 

 
 

CERTIFICATE 
 

This is  to  certify  that  Mr./  Ms.                                                 of   _______________________   (batch)  of 

__________________________________________(name of the department/institute) has worked with our 

___________________(date)to ___________(date )and has work done   

       (project ttitle). 

The work carried out by him/her and performance shown by him/her during the period was 

foundexcellent / very good / good / average. This certificate is being issued to meet the requirement of 

theUniversity. 

Date: 

(Signature of Supervisor) 

Name and Designation of 

Signatory Seal/Stamp of the 

Organization. 

 

 

                            



 

 

DEENBANDHU CHHOTU RAM UNIVERSITY OF SCIENCE & TECHNOLOGY, 

MURTHALDEPARTMENTOFMANAGEMENTSTUDIES 

PLAGIARISMVERIFICATIONCumCERTIFICATE 

Date:  

NameofAcademicProgram :   

TitleofReport :   

 

TotalPages 
 

: 
 
  

RegnNoofStudent :   

NameofStudent :   

Class/Semester :   

NameofResearchSupervisor :   

 

This is to certify that the above report was scanned for similarity detection process and outcome is 
given below: 

 

Software used : TURNITIN 

 

SimilarityIndex :   

 

Plagiarismcheckedon :   

 

TotalWordCount :   

 

SignatureofStudent Name&SignatureofResearchSupervisor 

 

Name& SignatureofCoordinator 

 

 
 

SignatureofChairpersonoftheDepartmentwithSeal 

 



 

 

Annexure28 

Format of Title Page 

SUMMER INTERNSHIP REPORT 

Conducted at 

NAME OF THE COMPANY 

On Project (if any) 

TITLEOFPROJECT 

Submitted to 

DeenbandhuChhotuRamUniversityofScienceandTechnology,Murthal 

in the partial fulfillment of requirements for the award of degree 

ofMasterofBusinessAdministration 

Session[20__-20__] 

 

Submitted by  

Name of Student 

RollNo. 

 

 

Submitted To 

DEPARTMENT OF MANAGEMENT STUDIES 

DEENBANDHU CHHOTU RAM UNIVERSITY OF SCIENCE AND TECHNOLOGY 

MURTHAL (SONEPAT) 

 



 

 

Annexure29 

DEPARTMENTOFMANAGEMENTSTUDIES 

DEENBANDHUCHHOTURAMUNIVERSITYOFSCIENCEANDTECHNOLOGY, 
MURTHAL 

Summer Internship–Feedback Form 

(tobefilledupbyinternshipsupervisor/departmentalhead) 

  

  

 _______________________________________________________________ 

 

 ______________________________________________________ 

  

 _______________________________________________________ 

A. X` Pleasetickappropriatebox 

B. E:Excellent;VG:VeryGood;G:Good;A:Average;P:Poor 

 
S.No. Parameter E VG G A P 

1. Extentofconceptualreadingandclarity      

2. Comprehensionoftheproject/assignmentgiven      

3. Seriousness,sincerity&thoroughnessinplanningbeforethe 
studystarted 

     

4. Senseofresponsibilityandcommitment      

5. Timeandqualityorientation      

6. Initiative,driveandenthusiasm      

7. Communicationeffectivenessandkeepingthesuperiorsinformedab
outtheprogress 

     

8. Preventionofmistakesandseekingguidancefromtheexperiencedp
erson 

     

9. Acceptanceofmistake      

10. Depthofstudy inrelationto thescopeenvisage      

11. Qualityofanalysisanddiagnosis,Depth& breadth      

12. Practicalityorrecommendationvis-à-vispurposeofthestudy      

13. Behaviorandconduct      

14. Discipline,punctualityandregularity      

15. Qualityofreportingandpresentation      

 

NameofStudent: 

Roll No.: 

ProjectTitle: 

Department: 
 



 

 

B.Isthe reportusefultothe company? [  ]Yes [] No 

 
C.Will youimplementsuggestionsofthereport, ifany? []Yes 

[] No 

D.If yes, towhatextent andinwhatrespect? 

 

 

 
E. Ifno,canyoupleasespecifythereasonsforrejections? 

 

 

 
F. Anyweaknessesobserved,whichhe/sheneedstocorrectandDepartmentshouldpayattentionto 

 

 
 

G.Anyaspectonwhichhe/sheshouldpaymoreattentiontobemoreprofessionalandeffective 

 

H.Anyotherremarks/observations/suggestions 

 

 
 

Date:  
Company : 

Contact : 

Address : 

Telephone : 

Email : 

Date : 

  
 
 

Signature of the Project Guide / 
Departmental Head with Company seal 

 



 

 

Annexure‘B’ 

PROJECTREPORTGUIDELINES 

 

 

As part of the requirements to be fulfilled for the award of the degree of Masters in Business 

Administration (MBA) from Deenbandhu Chhotu Ram University of Science & Technology, 

Murthal, students are expected to undergoaresearchprojectandpresentaresearchprojectonthe 

same in their fourth semester. This document contains details of expected practices 

withrespect to the research project submission. Clearly general guidelines such as these may 

notcoverallcircumstances.Particularemphasisandminoradjustmentsmaybenecessary 

inindividual cases. Such adjustments are to be brought to the notice of the faculty and only 

ontheirapprovalitshouldbe incorporatedinthethesis.Itisthusimperativethatstudentsconsulttheir 

faculty members for specific advice and guidance on matters pertaining to the design 

andcontentofyourstudy and ofcourse,thereporting of it. 

 Note: Plagiarism check is compulsory and the report for the same is mandatory to be included in the        

Project Report. Plagiarism can be max 10%. 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

PART 1:THEMBARESEARCHPROJECT 
 

 

1.1 GeneralFrameworkoftheResearchProject 

The following outline is indicative of the overall structure of a research project. Clearly it will have to 

beadaptedtotheparticular studyyouhavecarriedout. 

 
TitlePageDeclarationC

ertificates(ifany) 

PLAGIARISMVERIFICATIONCumCERTIFICATE 

 

AcknowledgementsAbstract 

Table of Contents CHAPTER 

1Introduction 

CHAPTER 2 Literature Review CHAPTER 

3Methodologies 

CHAPTER4FindingsandAnalysisof Data 
 

CHAPTER 5 Conclusions, Implications and Recommendations 

ReferencesAppendices 

OriginalityReportofTurnitinIncludingFirstPage 

 

1.2 WordLength 

The total length of the research project is 15, 000-25, 000 words (70-100 A-4 size pages). This length 

isexclusiveof title andcontentspage, figures,tables, appendicesandreferences. 

 

1.3 Plagiarism 

Plagiarism,thatis,thewillfulrepresentationofanotherperson’swork,withouttheacknowledgementorthedeli

berateandunacknowledgedincorporationinastudent’sworkofmaterialderivedfromthework(publishedoro

therwise)ofanother,isUNACCEPTABLEandwillincurthe penaltyofoutright failure. 

 

1.4 PlanningYour Work 



 

 

You are advised to begin working on your research project immediately after second term. The 

lecturesin Research Methods held during the second semester of your course are useful in helping you 

to planbackgroundmaterialandtochooseyourmethodology. 

You should see your supervisor on a regular basis – at least once every week in the beginning. It is 

alsoadvisable to start working as soon as possible. Do not worry if you feel that your material is not 

goodenough, almost all early material is weak at the beginning .Starting to work at an early stage will 

enableyoursupervisortoseewhatdirectionyouaretaking,whereyourweaknessesareandgiveyouconstructiv

e adviceandyouwill gainconfidencefromthis feedback. 

 
1.5 TheRoleofSupervisor 

a) Suggestsomegeneralareasofresearchforconsiderationandwherepossible,anyexamplesofcurrent 

researchrelevanttothetopic. 

b) Discuss possible directions for the study and advise on aims and objectives) Be available for 

regularmeetings. 

c) Examinewrittenworkandprovideconstructivecriticism.It isnottheresponsibilityofthesupervisorto 

correct spelling mistakes, etc., other than to point out these are present: nor is it the duty of 

thesupervisor to organize the presentation content of the work, although advice may be provided 

ifenoughworkhas beensubmitted. 

d) Make student aware of inadequate progress or any other facts which could impede the 

completionofa successfulpieceofwork. 

 

1.6 ResponsibilitiesofStudents 

a) Itisyourresponsibilitytomakeappointmentsonaregularbasis.Ifyouarefacingdifficultyinarrangingappoi

ntmentsyoumustcontacttheHeadofDepartment. 

b) Providewrittenworkforyoursupervisorto commenton;maintainyourownprogress. 

c) Submityourwrittenworkinadvanceofyourappointmentinorderthatyoursupervisorhastimetoofferyouc

onstructivecriticism. 

d) Complywiththeregulationsasdetailedinthisdocument. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

PART2: STRUCTURE OF THE RESEARCH PROPOSAL 

2.1. TheResearchProposal 

Theareascoveredintheresearchproposalareexpandedbelow. 

Title Page 

 ProposedTitle 
 NameofStudent 
 Course 
 Supervisor’sName 

 

TheResearchQuestion/Problem/TopicorHypothesis 

 identifyyourareaofresearchkeepingitbroadenoughtoembraceexistingliterature;but 
 sufficientlynarrowtoallowadetailedinvestigation 
 theareaidentifiedcouldformaworkingtitle 

 

IntroductionandRationaleforResearch 

 explainwhyyouthinkthisisavalidresearchtopic 
 whatwilltheresearchcontributetothefield? 

 

ResearchAim andObjectives 

 theaimoftheresearchproject shouldindicatewhatyouwishtoachieve 
 the objectives are a list of goals which must be completed in order to satisfy the aim (usually 

about4-6) 
• e.g.to provide astateofthe artreview 
• todeterminehowaparticularmarketoperatestoestablisha typology 
• toassessthe impact ofsomething 

 

ResearchMethodology 

 choose methods which will allow you to meet each of the objectives listed above; justify 
yourmethodschosenandthedisadvantagesofthemethodsrejected 

 try to useamixofmethods 
 

 

 

 

 

 

 

 

 

 

 

 



 

 

PART3:SPECIFICASPECTSOFTHERESEARCHPROJECT 

Whatfollowsisanattempttoprovidestudentswithsomerules,andsomehelpfuladviceonanacceptable 

practice. However, students are still advised to consult their research supervisor for 

morespecificadviceinrelationtoyour researchproject. 

 

3.1 TheAbstract 
Anabstractshouldprovideanoverviewofyourstudyinallitsaspects.Itshouldbearound250-

300inwordsandshouldanswerthefollowingquestions. 

 Whatdoesthisresearchset outto doandwhy? 
 How diditseektodoit? 
 Whatarethegeneralfindings? 
 Whatdothese suggest? 
 Whatconclusionsarereached? 
 What aretheimplicationsof these? 

 
3.2 Acknowledgements 
In this sect ion you should express thanks to those who assisted you in your research. These should 

bekept to a minimum and include academic supervisors and people who participated in the fieldwork, 

anyfundingbodies andsoon. 

3.3 Introduction 
Intheintroductionyoushouldintroducethereadertothebackgroundofthestudyandthenatureoftheproblem 

being considered. It should therefore set the study in context explaining why this study 

isimportant,highlightingsignificantissues,problemsandideas.Thebasicpurposethissectionistoprovidethe 

reader abasicideaofwhatthesubjectareaoftheresearchprojectitscontents. 

3.4 Literature Review 
In the research project students are expected to provide a critical review of the existing 

literature(published and unpublished) on the research area being investigated. This does not mean that 

you haveto indicate every book and article that has been written on the subject but any research article 

you readshould be referenced appropriately. Nevertheless, your review should indicate that you have 

studiedexistingandrecentworkinthefield. 

Theliteraturereviewshouldbe: 

 Relevant:Literatureusedshouldsupportyourargumentsrelatingtoyourresearchquestionandaimand 

objectives of the study. It should uphold methodology. In some cases, you may need to 

discussliteraturereviewandits relationshiptomethodology ina separatechapter. 

 Up-to-Date: 

Recentliterature(notolderthanfiveyears)isrecommendedunlessyouarereferringtoclassical works in 

your field of study. Sources used have to be in their majority primary sources,secondary 

referencingmaybeused. 

 Comprehensive: Demonstrate that you have read extensively without being over-inclusive. 

Developyourabilitytoemploysummarystatementsand tosynthesize. 
 

 



 

 

3.5 Methodology 
The purpose of this chapter is to indicate what you actually did in your research so that your reader 

mayevaluate the design procedure and findings of your study. The methodology sect ion should be well-

structured, written in concise, matter-of-fact manner and should provide answers to the 

followingquestions: 

 Whatactuallyhappened? 
 How? 
 Towhom? 
 Withwhatresult? 
 Howwereproblemsdealtwith? 
 Approachtodata? 

ThefollowingisanoutlineoftheMethodologySection 

StatementofResearchProblem 

 Whatisthe aimofthe researchstudy? 
 What areitsmajorobjectives? 
 Anyhypothesisconstructed? 

CriteriaforSampleselection 

 Whoaretheresearchunits? 
 Characteristicsofsampleunits? 
 WhatistheSamplingframe? 
 What isthemethodofSample selection? 
 Numberoftotalsampleunits? 

 
ReviewofDataCollectionMethods 

 Howthe datacollectionmethodsyouchose arebestsuitedto fityourresearchquestion? 
 Fromwhichgeographicdatawascollected? 
 What wastheperiodofdatacollection? 
 How Primary Data was collected? A detailed description of research conducted, design of the 

tool,descriptionof fieldwork,youalso needtomentionanyspecificproceduresused. 

 Whatsecondary datawasused? How doesitfeedinto thecurrentresearch? 

 
PilotStudy(ifany) 

 Towhomwasthestudy administered? 
 Whatchangesweremadeto theresearchtool? 

 
MethodsofAnalysis- 

 Brieflyexplainhowyouproposetoanalyzethedata, 
 Ifcomputersoftware isgoingto beused,adescriptionofthe typeofsoftware hastobe included. 

 
Limitations 

 Whatwerethe limitationsofthisstudyandhowdidyouovercometheselimitations? 
 

 



 

 

3.6 PresentationandAnalysisofData 
Inthepresentationofdata,youaretopresentthemajorfindingsofyourresearchinasummarizedformandthede
tailsoftheanalyseswhichhavebeenperformed.Thecontentandstyledependonthenatureofthe 
researchmethodchosen,but inthecaseofbothquantitative andqualitativestudies,theobjectisto present 
the data collected to answer the research questions. You are required to seek guidance 
fromyoursupervisingfacultyforpreparingthis section. 

3.6.1 PresentationandAnalysisofQualitativeResearch 
a) Presentationofdataismainly descriptiveandthisisusually presentedinachronologicalorder. 
b) Analysis of data is conducted through the identification of themes. The research tools in 

qualitativeresearchincludeopen-
endeddescriptions,transcriptsofinterviews,essaysandobservations.Theseproduceamassofdatawhich
sometimescanbe difficultto shift.Ausefulwaytoprocessthisdataisto keep the research question(s) in 
mind, to read through the data a couple of times until particularissues or themes present 
themselves. These can be suggestive of a structure for presenting thedescriptive data. 

c) Evidence is usually in form of quotations from the subjects being studied, discussions of 
peopleinvolved,illustrations, photographs –thevariations areunlimited. 

d) Youmayfindthatthereisevidenceofdifferenceofopinion.Includevariationsinopinionanddescribepoleso
f belief. Theseaddrichness toqualitativeresearch. 
 

3.6.2 PresentationandAnalysisofQuantitativeResearch 
a) As a preliminary to working out results, any test given must be scored, data inputted into 

theappropriate computer program and additional material gained from the sample must be sorted 
out.Thisisoftenpurelymechanical work,andit takestimebutmustbedoneaccurately. 

b) The data presented must not be in their raw form. Only summarized data should be presented. 
Theonlytime youwouldever describe dataonindividual subjectsiswhenyouhavedoneacasestudy. 

c) In this section, the task is to summarize data meaningfully, through the use of descriptive statistics. 
Theseincludemeanscores,medians,ranges,standarddeviations,correlationcoefficientsandsoon. 

d) Visualpresentationisveryimportantinquantitativeresearch.Graphs,tables,histograms,bargraphsare 
simplewaysinwhichto presentcondenseddatabuttheyarealsoveryeffective. 
 

3.7 DiscussionofResultsandConclusions 
a) This chapter should draw together all the issues of the research and link back to the aim 

andobjectives which were outlined in the Introduction and Methodology. Have the aims set at 
thebeginningbeenmet?If not, whynot? 

b) Evaluatehow yourfindingsbearonissuesorpointsraisedintheLiteratureReview. 
c) What are the implications arising from the findings. Be careful with your generalizations and 

yourinterpretations.Recommendations shouldbe basedonevidence. 
d) Doyouhavesuggestionsforfutureresearchinthisarea? 

 

3.8 References 
Fulldetailsofallthebooksandjournalarticlescitedorreferencedthroughouttheresearchprojectshouldbe 
included in this chapter. A reader should be able to identify the exact source and refer to it 
directly.Referencesshouldbecompleteinallrespectsandarrangedinalphabeticalorder. 

 Textreferencesshouldappearasfollows: 
 



 

 

 Journalreferencesshouldbelistedas follows: 

ProfTVRamRaj(2006),"BlogMarketing”,IndianJournalofMarketing,Vol.36(9),pp.3-7. 

 Booksshouldbereferredasfollows: 

VVenkataRaman,GSomayajulu(2005),"CustomerRelationship”,NewDelhi:TataMcGrawHillPublishing

CompanyLimited. 

 

3.9 Appendices 

TheAppendicesshouldincludeselective,supplementarymaterialwhichisdistractingwhenplacedinthem

ainbodyoftext.Onlymaterialwhichisnecessary forafullunderstandingofyourstudyshouldbe included. 

These include important forms, questionnaires or interview schedules, description 

ofequipmentorsettings, tables andlistsofdata supportiveof thestudy. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

PART 4:SOMEOTHERCONSIDERATIONS 
 

 

4.1 PresentationLayout 

 
4.1.1 GeneralText 

Textshouldbeoneandahalfspacedusingprintingonbothsidesofthepagesanddulynumbered.However,newc

hapters, sections,etc.shouldstartfromoddnumberedpages. 

 
Font:TimesNewRoman,Size 12,Justified(bothleftandright)alignment 

In-textemphasis:Useitalicsorboldtypeface 

Paragraphs:0.5”Firstlineindentation;Oneandhalflinespacingwith12pointspaceafterparagraph 

PageMargins:Top:1”; Bottom:1”;Inside:1.5”;Outside:1”(Mirroredlayout) 

Pagenumbers: 

 Centeredatthe bottomofthepage 

 Roman numerals (i, ii, …)should be used from the pages preceding Table of Contents (excluding 

thetitlepage) 

 Themainbodyofthetext (wherethe Introduction)commencesonPage1 

 ThepagesincludedinAppendices/Annexure areto benumberedinromannumerals(I,ii,…) 

 
4.1.2 Headings: 

 ChapterHeadingssize16inboldtypeface 

 Sub-Headingssize14inboldtypeface 

 MainChapterheadingsinblockcapitals 

 Chapterheadingsleftjustifiedatthetopofanew page 

 Allotherheadingsjustifiedandfollowedby asinglelinespace 

 Use sub-headings together with a numbering system used in this document thus giving structure 

toyourwork. 

 
4.1.3 Quotations: 

 Singleline-spacing 

 Indentedleftandright 

 Justifiedleftandright 

 Mustincludeauthorname,date andpagenumberreferringtothe parenttext 

 
4.1.4 Tables,Figuresetc. 

 Must be numbered according to the chapter (e.g. Table 5.1 means that it is located in Chapter 5 

andthat itisthefirsttable presentedanddiscussedinthischapter) 



 

 

 Musthave atitle atthetopandkey (legend)underneath 

 Thetabletitlemust besetinsentence case(only firstletterincapital)as follow: 

Table5.1Summary ofsamplecharacteristics 

 OnlytheTableindexnumbershouldbeinbold.Restofthe title shouldbeinplaintext. 

4.2 TypingandProofReading 

Alwaysproofreadyourcopiesforgoodgrammarandpresentationbeforehandingyourworktoyoursupervisingfaculty. 

Specialattentionshouldbemadeto thefinaldraftofyourreport. 

Bepreparedfortheunexpectedsuchasharddiskfailure,lossorcorruptionofCDsandprinterfailure.Use back-

updisksandalwayskeep(updated) hardcopiesofyourwork incaseofanemergency! 

4.1 Binding 
Two hard bound copies and one soft copy of the research project are to be submitted. The 

hardboundcopies should have the contents of title page inscribed/pasted on them. It is the students' 

responsibilitytoorganize the bindingandmake sure thatthecopiesareready beforethe submissiondate. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Declaration 
 

I, 

 of

 (nameofthe department/institute) hereby submit this 

report in partial fulfillment of the requirements for theaward of degree of MBA. I declare that the work 

presented in this report is my original and is 

notsubmittedanywhereelsefortheawardofanyotherdegree/diplomabyanyotheruniversity.Tothebestofm

yknowledgeandbelief,thisreportcontainsnomaterialpreviouslypublishedorwrittenbyanyotherperson,exc

eptwhereduereferenceismade. 
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